
AAHSA Members at a Glance

Who We Are

Assisted living residences

Continuing care retirement communities

Nursing homes

Community service programs

Senior housing

Adult residential facilities

In-home care 

Transportation

Wellness centers

Hospice care

Pharmacies

•

•

•

•

•

•

•

•

•

•

•

401+beds  
5%

91-200 beds
34%

1-90 beds
44%

201-400 beds
17%

Source: AAHSA Membership Data

Unbeatable Buying Power

Senior Housing 
Facilities 42%

Home and 
Community-based 

Services 10%

Assisted Living 
Facilities 10%

Continuing Care 
Retirement Communities
(CCRCs) 9%

Nursing Facilities 
29%

Source: AAHSA Membership Data

Number of AAHSA Members with Multiple Locations

Number of locations AAHSA Members

2-7 348

8-19 73

20-30 9

31-49 3
50-100 1

More than 100 3

TOTAL 437

Source: AAHSA Membership Data
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What We Buy

AAHSA members spend more than $1.7 billion annually on:

Accounting

Adult day services

Architecture/Construction/Interior Design

Association/Education services/Publishers

Banking and financial services

Bathing

Building equipment

Communication services

Computer/Data management

Consulting

Development services

Emergency response systems/

Wander and fall prevention

Executive search

Facility management

Flooring

Food management

Furniture

Housekeeping
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Identification systems

Insurance

Lifts

Maintenance supplies/Services

Medical supplies, products & services

Marketing/PR management

Nutrition and food services

Pharmaceutical services

Rehabilitation and therapy services

Residential care and personal products

Safety

Security

Signs

Technology-assisted devices

Tele-health

Transportation

Uniforms

Video entertainment

Wellness
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