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Y futureAge, published bi-monthly by AAHSA (the American
a ah s a Assm.:iation of Homes z.md Servic(.as. for the Ag.ing), is The
ceampennrestaonasenicss  nramier industry magazine for decision makers in the aging
services field with the vision, heart and power to create the future of aging.
More importantly to you — those with top-level authority to buy the products
and services you offer.

CEOs, CFOs, Executive Directors, Directors of Nursing, Administrators,
Purchasing Directors and other senior-level managers. These are
the people you want to reach. They are the ones who continuously rely on
futureAgeto keep them current and help them achieve their goals. Collectively,
they represent $1.7 billion in buying power. This is a powerful audience —
with the vision and authority to act on your advertising message.



membership profile & buying power

Vho We Are

AAHSA members spend more than $1.7 billion annually on:

o Assisted living residences e Accounting e |dentification systems
e Continuing care retirement communities e Adult day services ® |nsurance
e Nursing homes e Architecture/Construction/Interior Design o |iffs
e Community service programs e Association/Education services/Publishers e Maintenance supplies/Services
e Senior housing e Banking and financial services e Medical supplies, products & services
e Adult residential facilities e Bathing e Marketing/PR management
® In-home care e Building equipment e Nutrition and food services
e Transportation e Communication services e Pharmaceutical services
e \Wellness centers e Computer/Data management e Rehabilitation and therapy services
e Hospice care e (Consulting e Residential care and personal products
e Pharmacies e Development services e Safety
e Emergency response systems/ e Security
0TS 201-400 beos Wander and fall prevention * Signs
17 e Executive search e Technology-assisted devices
/ e Facility management e Tele-health
e FHooring e Transportation
e Food management e Uniforms
1-90 beds ) \ .
44% e Furniture e \/ideo entertainment
e Housekeeping e Wellness
AN
91-200 beds
Source: AAHSA Membership Data 34% Senior Housing
Nursing Facilities Facilities 42%
29% \
Number of locations AAHSA Members
2-7 348
8-19 73
Home and
20-30 9 Community-based Continuing Care
31-49 3 Services 10% Retirement Communities
Assisted Livi (CCRCs) 9%
50-100 1 o S
More than 100 3

Source: AAHSA Membership Data

Source: AAHSA Membership Data



january/february
2009
Quality and Public Trust

e Putting the Consumer in the
Drivers’ Seat

e Culture Change in Home and
Community-Based Services

e Accountability and Transparency

* |mplementing Evidence-Based
Practices

e Serving Rural Seniors
e The Many Faces of Wellness

Space Reservations Due:
Deadline for Artwork:

march/april
2009
Sustainable Finance

e Financing Services for Low-
Income Seniors

e The Long-Term Care Solution:
Prospects and Possibilities

e Ethical Fundraising and
Endowments

e Advocacy: Policy Priorities for
2009

e Green Policies and Products

e | essons From Leadership AAHSA
Space Reservations Due:

Deadline for Artwork:

editorial calendar

may/june
2009
Developing Talent

e Workplace Improvements for
Teamwork and Trust

e | eadership and Diversity

e Talent From Front-Line to
Boardroom

e Helping Staff Face Financial
Hurdles

e Serving Special-Needs
Populations

e Dining Programs for Flexibility
and Choice

Space Reservations Due:
Deadline for Artwork:

july/august
2009

Transitions and
Accessible Services
e Changing Needs, Responsive
Providers
e “Home for Life”: Affordable,
Accessible Technology

e Cultural Sensitivity in End-of-
Life Care

e Rethinking and Repositioning
Your Organization
e A Physical Plant Checkup

e Liability Insurance and
Alternative Risk Models

Space Reservations Due:
Deadline for Artwork:

september/october
2009
Changing Lives

¢ Five Big Ideas: Promoting Change, One
Life at a Time

e Building Accountability and Social
Capital

e Boosting Your Staff’s Leadership
Potential

e AAHSA Award Winners for 2009
* Tapping Baby Boomers’ Philanthropy

e Job Satisfaction: What Does Your Staff
Really Think?

Space Reservations Due:
Deadline for Artwork:
Special Supplement:

november/december
2009

Technology and
Quality

¢ Technology as a Quality Catalyst
e Return on Investments in Technology

e Helping Elders Benefit From New
Technologies

e State of the Art Care Tracking and
Documentation Technologies

e Small Providers That Think Big, Part 3
e Marketing to the “Green” Consumer
Space Reservations Due:

Deadline for Artwork:

Special Supplement:



supplements to futureAge

The AAHSA Annual Meeting & Exposition Pre-Convention Planner is published in the September/October issue of futureAge
magazine and is the primary source of information about the largest aging services event in the field.

This supplement is your opportunity to reach key decision makers weeks ahead of this prestigious event. It is read and re-read by
your key audience. This pre-show distribution is mailed to 25,000 decision makers, including over 5,000 meeting attendees. It
highlights educational sessions, exhibitors and general session speakers and serves is the best way for exhibitors to draw attention
to their booth before the show.

June 24, 2009

July 8, 2009
Advertising Specifications

Trends in Design'is published as a supplement to the November/December issue of futureAge. It is the primary resource for
providers seeking cutting-edge senior living architecture and interior designs.

The fourth annual AAHSA Trenads in Design supplement offers you the unique opportunity to showcase how your firm is shaping
the future of senior living through its innovative architecture and interior design concepts. It is also the perfect place to advertise
your senior living design products and services.

Aging services providers follow the trends. They look for innovative designs and search for products that offer solutions. Place your
products or services among the pages of Trends in Design and consumers will associate your service with innovation and connect
it with nationally known architects.

Readers of this supplement are looking for:

Architectural Services Emergency Response Systems Maintenance Supplies
Appliances Fire Prevention Resident Monitoring Systems
Bathing Equipment Fitness Equipment Safety Services and Equipment
Construction Services Flooring Signs

Consultants Furniture and Equipment Television and Wireless Systems
Design and Building Services  Identification Systems And so much more. ..

Dining Services Insurance

Engineering Interior Designers

I your company offers any of these products or services you really can't afford to miss this chance to catch the eye of aging
service leaders and decision makers in this unique supplement.
August 3, 2009
August 17, 2009
Advertising Specifications



specifications

Mechanical Specifications

Full Page Bleed 8% x 1134
Full Page 7% 9

Half Page Horizontal 71/2°x 45
Half Page Vertical 3%'x 9
Quarter Page 3%'x 45

“Live copy matter for Full Page Bleed ads must fit within
7 1/2" wide x 9 1/2” high. AAHSA cannot be responsible for
copy that falls outside these dimensions.

AAHSA reserves the right to refuse any advertising

that Is considered inappropriate for our readers or our
association mission and values. AAHSA reserves the right
fo place "Advertisement” on any ad material that resembles
ediitorial content.

General Regulations

Terms: NET 30 days. Finance charge of 2% per
month will be levied on balances over 30 days.

Agency Commission: To recognized
advertising agencies, 15% of ad rate. No
commission allowed on mechanical and
other miscellaneous charges. Agency
commission will be revoked on billings
unpaid 60 days after billing date. Payment
with order is required with all first-time
agencies or advertisers.

Frequency Discounts: Calculated on the black

& white ad rate for ads placed within a calendar
year. If an advertiser does not use the number of
insertion-upon which their bilings have been based,
adjustments will be made.

Closing Dates: See Editorial Calendar.

Cancellation Policy: No cancellations or changes
will be accepted after space closing date. Notifica-
tions of cancellations prior to closing date must be
in writing.

Ads not submitted within the ad spec

guidelines may require an additional fee.

Below are the desktop publishing specifications
and file format guidelines. Any guidelines or formats
not followed in these specifications may cause an
advertising file to reproduce incorrectly, and may
cause delays and/or additional charges. futureAge
will not be held responsible for ads that do not
comply with these specifications. Note: We are PC-
based for graphics.

Color Proof

futureAge requires a high-resolution color

proof of the ad to make sure the ad is being pro-
duced correctly. If not available, a laser proof must
be provided. If a high-resolution color proof is not
supplied, one will be created for the advertiser at an
extra charge.

Digital Artwork

Acceptable File Formats: TIFF or PDF.
Acceptable Program Files: QuarkXpress, Adobe
InDesign or Adobe lllustrator (PC format).

Please call (202) 508-9440, if you are unable
to provide your ad in any of these formats.

Save TIFF files without LZW compression checked.

Save files to size required. Enlarging or reducing
images in page layout can cause problems and
affect quality.

Full-page bleeds should be set at 1/8”
minimum, but not exceed 3/8".

Notes about saving your file as a PDF

All fonts must be embedded. Files must also be
saved for “print quality.” The best way to do both is
through Acrobat Distiller before you save the actual
design file. If you are unsure how to set either of
these options, please call (202) 508-9440 for
assistance.

Resolution

300 dpi minimum for continuous tone images
(photographs).

600 dpi minimum for line art.






